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RACHAEL BERNSTONE JOURNALISM BASICS 

The main tenets of Journalism are: 

The 6 W's - What, where, when, why, who and how;
The inverted pyramid; and
The lead, the body and the tail.
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RACHAEL BERNSTONE WORKING OUT YOUR WHY 

Biography questions for Architects 

What brought you to a career in architecture? 
Had you studied any other disciplines beforehand, or 
undertaken further studies after completing your architecture 
degrees? 
Where did your career start, and how has it progressed? 
What type of projects have you worked on? Where were they 
located? How do you approach different projects and site 
locations? 
Do you think your work has an overriding design ethos that is 
apparent in each project? If yes, how would you describe it? 
When and why did you start your own practice? What type of 
work do you undertake, and who is your ideal client? 
What attributes, skills and experience do you have that set 
you apart from other architects? 
What projects are you currently working on? What are the 
main challenges associated with these projects? 
What are you major career accomplishments or 
achievements to date? What are you looking forward to in 
future? 
What do you see as the major issues facing the profession in 
Australia at the moment? What solutions do you propose to 
tackle them? 
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RACHAEL BERNSTONE CAMPAIGN MATRIX 
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RACHAEL BERNSTONE CAMPAIGN SWOT 
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RACHAEL BERNSTONE RESOURCES 

Sounds Like Design  

Attract More Clients 

The Value Proposition – a database of relevant research, 
including abstracts and links to reports 
(www.soundslikedesign.com.au/the-value-proposition).
The Drill – a weekly round-up newsletter of architecture news 
from around the world and across Australia, with new research 
updates, marketing tips, links to books, podcasts and more 
(sign up at www.soundslikedesign.com.au/blog)

Awards entries – Verity Campbell specialises in writing awards 
entries, and does PR in Melbourne
Social Media marketing – Dave Sharp at Vanity Publishing 
DIY Social Media marketing – Neil Patel's 7 Hacks to Dominate 
Social Media in 10 minutes a day;
Architecture PR in Melbourne – Brodie Norris (see his 'Archi- 
speak shit list: 23 words you're here-forth banned from using') 
and Heather Knowles
Architecture PR in Sydney – Rosemary Luker, Nikita Morrell
Architecture PR in Brisbane – Lindy Johnson
Architecture Publishing – Bowerbird, an online database for 
 editors
Improve your feedback loop – using the Architect Marketing 
Flowchart by Richard Petrie of ArchMarketing.org
Panfilo blog by Warwick Mihaley – www.panfilo.co
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RACHAEL BERNSTONE RESOURCES 

Advocacy 

Trusted Advisor 

Establish your practice tone of voice: 
www.nngroup.com/articles/tone-of-voice-dimensions/ and 
www.theprofitablefirm.com/define-your-tone-of-voice-and- 
review-it/;
Branding – Hinge Marketing's 10-step Brand Development 
Strategy for your Professional Services Firm;
Open House Melbourne's The Naked Architect series – a 
free, online series for clients, about working with an architect.

Position yourself as a Trusted Advisor – The Visible Expert 
book, by Hinge Marketing;
Quantifying the value of architecture – Flora Samuel's book 
Why Architects Matter;
Market research – 'Does architecture impact resale price?' - 
ArchiTeam's Research for Architects in Small Practice is 
currently investigating this question.



RACHAEL BERNSTONE 

ABOUT  
Rachael Bernstone is a journalist, editor and communications

advisor who specialises in architecture and sustainable design.

She founded Sounds Like Design as a platform to promote

conversations about architecture and design in 2016.  

Sounds Like Design works with architecture clients to de-

mystify the language of design and open up discussions to the

public – the ultimate users of designed buildings and spaces.  

  

JOURNALISM AND WRITING 
Rachael is the associate editor of Steel Profile magazine, a

former deputy editor of Indesign, and former editor of SDQ and

Building Australia.  

As a freelance writer, Rachael contributes to HOUSES,

Artichoke, Australian House & Garden, Habitus, Indesign and

Sanctuary magazines, and has previously written for G, Inside

Out, Object Magazine, Qantas Magazine, The Age and The

Sydney Morning Herald.  

QUALIFICATIONS 
Rachael holds a Bachelor of Arts (Journalism) from RMIT 1993,

and a Masters in Architecture (History and Theory), University of

NSW, 2002  

She was awarded a 10-week Churchill Fellowship to study

sustainable and Affordable Housing in 2003, visiting London,

Finland, Sweden and five cities in the USA. Her Fellowship

report can be downloaded at

www.churchilltrust.com.au/res/File/Fellow_Reports/Bernston

e%20Rachael%202003.pdf.  

CORPORATE CLIENTS 
Sounds Like Design's corporate communications clients

include BlueScope Steel, Electrolux, Gresley Abas, Kennedy

and Associates, Multiplex, Neil Cownie Architect, Stellar

Concepts, Stockland, SJB, Suzanne Hunt Architect, Telstra, The

Red Agency and Tobias Partners. 



RACHAEL BERNSTONE 
C U R R I C U L U M  V I T A E  

PROFESSIONAL STRENGTHS 
Excellent contacts throughout the architecture, construction

and design industries in every state in Australia 

An understanding of the economic, social and environmental

issues underpinning those industries, and knowledge of the

relevant legislative and regulatory frameworks; 

Ability to read and understand architectural and construction

drawings and documentation, and analyse plans, sections and

elevations according to the brief and relevant development

controls; 

Strong research, analytical, writing and editing skills, developed

as a journalist, editor and Masters student ; 

Ability to deliver results in a timely manner, especially to tight

deadlines, honed in fast-paced news environments; 

Capable of working as part of a team and/or

independently, with strong intrapersonal skills. 

PROFESSIONAL HIGHLIGHTS 
Launching Sounds Like Design, a specialist communications

agency for architects, drawing on 17 years of researching

and writing about architecture in Australia 

AV Jennings Churchill Fellowship for 2003, to research

affordable and sustainable housing initiatives in the UK,

Sweden, Finland the USA 

Winner of ABSP Bell Award for Best Business Magazine of

the Year in 2002 and 2001 (for Building Australia and BEN

respectively) 

EDITOR, DQ AND ASSISTANT EDITOR,
INDESIGN 

OCT 2004 TO MAY 2005 

Reporting for and editing two consumer magazines, four 

issues per year each 

Commissioning and managing freelance journalists and 

internal staff 

Marketing, communications and strategy for the Group’s 

other activities. 

EDITOR, BUILDING AUSTRALIA
MAGAZINE 

ARP 2002 TO OCT 2004  

ABP Bell Award Business Magazine of the Year 2002 (joint

winner)

CASUAL TUTOR, 2ND YEAR
ARCHITECTURE PROGRAM, UNSW 

MAR 2003 TO JULY 2003 

Tutoring 2nd year architecture students in History and 

Theory of Architecture. 

Marking essays and exams. 

Experience 
FOUNDER AND DIRECTOR OF
SOUNDS LIKE DESIGN,  
MAR 2016 TO CURRENT 

Working with architect clients in Sydney and Perth, SLD 

develops and delivers communications advice and strategy, 

and produces content for print media, online and corporate 

communications. 

 SLD also participates in and promotes discussions about 

good design to improve the quality of the built environment 

and urban realm. 

ASSOCIATE EDITOR, STEEL PROFILE
MAGAZINE 

JULY 2008 TO OCT 2018 

Liaising with architects to source project submissions, 

working with the editorial panel to select projects for 

publication, commissioning and briefing writers, subbing 

copy and layouts in production.

FREELANCE JOURNALIST AND
EDITOR, SPECIALIZING IN
ARCHITECTURE AND DESIGN,  
MAY 2005 TO CURRENT 

Writing for HOUSES, Artichoke, Australian House & 

Garden, DQ. Indesign, Inside Out, Inside,  Habitus, Steel 

Profile, Sanctuary, Qantas Magazine, The Age, The 

Sydney Morning Herald, VIVE, 

As a founding member of the Australian  
Architecture Association ,  Rachael chaired  

the volunteer tours committee, which  
developed and delivered the first  

Sydney Architecture Walk  
for paying guests. 

Founding  
Member  
of the AAA 
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TESTIMONIALS 

Rachael  

I’m still getting used to reading someone else’s interpretation of

an interview that I've taken part in, but I think you’ve absolutely

captured everything, and I’m really happy with this.  To be

honest you’ve helped us to reframe our dialogue about this

building. 

Thanks! 

▬ Anthony Nolan, Director, Kennedy Associates 

Hi Rachael, 

 

A belated thank-you for the great piece you wrote for Habitus,

a few months ago now.  I was pleased you understood my

arcane habits. You covered the lengthy span of my working life

with great care and sharp observation. 

 

My thanks and best wishes, 

John 

 

John Wardle, Principal, John Wardle Architects  

 

Some minor amendments, attached,. 

Rachael, I hope you can  stay on, despite you moving to the

other side of the globe – you have no equal as editor.  

Time for a festive and restful break, without the glut of emails I

hope.  

See you in the new year for more song and dance.  

Survive the break.  

regards_frank   

 

Frank Stanisic, Director, Stanisic Architecture 

Rachael,  

Received `Steel Profile’ yesterday.  The coverage of Ivanhoe

Grammar is fantastic.  Thank you.  Thank You!  Are you able to

get more copies for us?  

Debbie  

Debbie-Lyn Ryan, McBride Charles Ryan  

RACHAEL BERNSTONE 

A t  a  t i m e  o f  t i g h t e n e d  
b u d g e t s ,  s o m e  a r g u e  

t h a t  g o o d  d e s i g n  
i s  a n  u n a f f o r d a b l e  l u x u r y .  

E x a c t l y  t h e  o p p o s i t e  i s  
t r u e :  i n  s t r a i t e n e d  t i m e s ,  
i n v e s t i n g  i n  h i g h - q u a l i t y  
a r c h i t e c t u r e  i s  t h e  b e s t  

p o s s i b l e  u s e  o f  p u b l i c  
m o n e y .  

-  R u t h  R e e ,    
R I B A  P r e s i d e n t    
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Please get in touch with 

us to discuss your 
individual needs 

Thank you 


